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Destination & U'DMOME K ( 1t 5781 #E3 (UNWTO) ) @ &

Elements of the destination
(FRFAX—2 a3V TORBEMIEIER)

Attractions (BfA. XILZEDEBHAXER)
Amenities (FRTIL. BAERNFR. BERBREF)
Accessibilities (22#., BZ. Ef. AEEEE)
Human resources (BINEEXNFE. HEBFRSE)

Image (£ A=, TS5 F)
Price ({fi4g&)

¢

The DMO
Leading and co-ordinating (5c& - SA%)

¢ ) ¢
Marketing (R—%7 T4 > %) Delivery on the ground (FETE#h TOEEEEN)
Getting people to come (EEhE D M) Exceeding expectations (HifFLL L D#2ER)
Y

Creating a suitable environment (¥ Al SR IRIZRIH)
Policy, Legislation, regulations, taxation (By%. 3rik. REl. i)

2
(H8r) UNTWO “A Practical Guide to Tourism Destination Management” (2007)
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