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Destination Management and Marketing System
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Including Intangible Cultural Heritage
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Our Services
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Destination Destination
Management Marketing

Strategic Tourism Workforce
Planning Development Development

Identifying a common Making the protection of Providing the tools and Creating unforgettable Inspiring travelers to

vision and determining nature and celebration of| | know-how to promote destination experiences blaze new paths and

how to best get there culture economically sustainable tourism that address the variety have a positive impact on
viable growth of visitor needs the places they visit
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Behind Every Successful Tourism Destination is a
Successful DMO
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What Makes a Successful DMO?
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Global Standards and Certification/Accreditation Programs for DMOs

Strategic - fective UWTO
Leadership " Execution QU E ST

Registration Improvement Plan 0 Audit o
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Global Standards and Certification/Accreditation Programs for DMOs
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Georgia DMO Development
Program

View Course details »~

May 7, 2020

You are not yet enrolled in this course. Please Jin or

What is the Georgia DMO Development Program?

COURSE INCLUDES

This online DMO Development Virtual Technical Assistance Program is aimed at Gl 6 Lessons

improving the capacity and understanding of DMO Staff in Georgia. Supported by the = 85 Topics
ogram, join international DMO Development expert, Chris (?) 33 Quizzes
k the CEO of Solimar Inter nal, for a 4-month online professional and

organizational development program designed to help transition your DMO into a
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Course Format

« 16 Weekly Online Learning Sessions taken over 4-6 Months
« Each weekly lesson provides different learning content for each topic:
v 1 hour Learning Video Presentation
45-minute interview with a DMO professional
Links and files to show examples of best practices

v

v

v' Templates to help develop plans and operational documents
v' Weekly assignment designed to turn learning into practice
v

Live Zoom Session with instructor and participants to discuss the learning topic and
explain weekly assignment instructions

v Quiz to measure understanding of the learning topic

« All learning content can be made available in language of participants
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Technical Assistance and Graphic Design support to Develop Outputs
‘ - Voluntary Visitor Contribution Fee
@ @ (O) %0 / / Info Sheet
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KAKHET!L uliinmens
How a TID Works
YO ur b es t h ost ﬁmamﬁ.aaaomOb onﬁmb.anb 39630maMgdob abamy (T.ID)
DMO Visit Kakheti T
DESTINATION B

DEVELOP MENT STRATEGY 2. The visitor pays a 1 GEL Fee per night on their hotel bill

30%anmmo 0bab EJanIdam 1 EaMmb yeagaesem madol
20@ababa@amab ofmag
3. This fee funds the DMO Visit Kakheti, which manages

ab mabba BaMAmamanbb DMO Visit Kakheti-ob @asnba
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DMO VISIT Kakheti-nb baBgafm dmmamadadn nb3gbgntigds Myaombob Baamem gymbmBaiy®
BEDada Bpabngma 86n3360mmm3aabn Bzmogmos.
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Technical Assistance and Graphic Design support to Develop Outputs
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Course Testimonials

“It was one of the greatest trainings I've ever had...to know that what we
are doing is what other DMQOs are also doing.”

“It was not only challenging, it was the best 16 weeks of my professional
career.”

“The course gave us the full package of what we needed to understand
about the DMOQO.”

“This program gave us more confidence in what we are doing.”
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Additional Courses Available or Under Development

« DMO Formation for Rural Communities

 Visitor Experience Interpretation Planning

« TedQual Certification for University Tourism Programs with UNWTO
« Destination Sustainability & Certification with Green Destinations

« Sustainable Tourism & World Heritage with UNESCO
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